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Our History
1990

First Store 
Opened

1995
Head Office 

& DC in 
Wolverhampton

2009
Northern Ireland

2011
Dealz in ROI

2014

Poundland 
floats on the 

London Stock 
Exchange

Dealz enters the 
Spanish market

350k sq. ft 
flagship DC 

opens in 
Harlow

2015
Exceeds £1 

billion turnover 
for the first 

time

2016
PEP&CO 

clothing brand 
launches

2018
Dealz launches in 

Poland

2020
New PEP&CO Home 

range 
and 

Chilled and Frozen 
launches

 2017
Twin Peaks 

launches (Own 
fastest selling 

chocolate)2021
PEPCO floated 

on the Warsaw stock 
exchange and 
 Launched The 

Poundland 
Foundation

2022
Poundshop 
acquisition

Opened our largest 
19k sq. ft store

10th December: We 
opened 8 stores in 

one day!

2023
Acquired a 

number of former 
Wilko leases
 Poundland 

transactional 
website launches
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Our vision for Loyalty

‘Create a fun and easy-to-use loyalty program that 
makes shopping at Poundland even more rewarding. 
Whether shopping in-store or online, our loyalty 
program will encourage customers to visit us more, 
buy more from us, and build a stronger connection 
with our brand.’



Creates
new comms
opportunity

Bridges 
‘bricks 

& 
clicks’

Drives
Traffic into

stores

Primary
data

collection

Unlocks
unparalleled

insight

Enables
personalisatio

n

More
powerful
Media

opportunities

Why loyalty?

FREQUENCY ACQUISITION SPEND 



Strictly Private & Confidential

Launch of 
Poundland’s POC 

IOW

POC analysis and 
development 

Extension of POC to NI – 
introduction of gamification 

National roll out 
discovery

Introduction of 
POC to Scotland 

National roll out 
end to end testing 

Launch of 
Poundland Perks 

to the UK

2M+ 
downloads

December 2024



Get 
yourhead 
in a 

spin!

Loyalty
In

Trial



The trial was running in 
over 100 stores in the 
Isle of Wight, Northern 

Ireland & Scotland

The trial stores consistently performed 
above targets against both YOY 
performance and control stores.



Overwhelming positive 
reaction from all our 

customers but 
especially regular 

customers

Amazing reaction from our amazing 
colleagues!

Perks helps colleagues engage with 
our customers, keep them up to date 

and offer the very best in value.



What did our 
customers say?



The app encourages customers to spend and visit 
more, try new products and buy more of their 

groceries at PL 
Thinking about the rewards app overall, do you think the app 

would encourage you to -

Spend more at Poundland Visit Poundland more 
often

Try new products at 
Poundland

Buy more of your 
Grocery and Household 

needs in Poundland

87% 88% 89% 92%
Responses

% of 
responses

# of 
responses Visit frequency Spend more Visit more Try new products buy more of my 

groceries from PL 

8% 139 More than once a week 89% 90% 90% 93%
56% 924 Once a week 85% 86% 89% 91%
30% 494 Once a fortnight 86% 84% 85% 91%
4% 72 Every 3-4 weeks 84% 82% 92% 90%



•Colleagues are central to promoting the app to 
customers 

•At the checkout, colleagues can be instrumental 
reminding customers to scan their app 

•Customers really want to be able to use all 
checkouts… including SCOs

•Helping customers checkout easily will cause 
customers to feel positive towards the app 

•Finding the right amount of offers to meet 
customers' expectations is very important

Ensuring adequate stock across all our stores for 
products on the app is crucial for customer 
satisfaction

•Customers feel the “Winsday” game is exciting 
and fun! 

Engage colleagues 
through the end to end 

app journey 

Enable the app to be 
used at Self checkout

Customers aren’t aware of the 
“spend and save” reward so 

could be missing opportunities 
to scan the app to meet this 

reward 

We need to change the 
offers frequently

Ensure great availability 
of products featured on 

the app instore

Customers love the 
Wednesday Spin to win

Feedback 
summary

Overall, our 
customers loved the 
app and had some 

great ideas how they 
would like it to 

develop!



Poundland Perks trial 
results

250,000
Customers downloaded the app 

during trial

50%+
ATV of members vs non-members

12%
Increase in frequency of visits if 

customer is enrolled 

>5%
Average swipe rate

Incremental sales
Incremental sales uplift (avg) vs control 

groups

Poundland Perks

4.3
A product is more likely to 
be bought if its on offer. 



Our place in the 
market



Get 
yourhead 
in a 

spin!

Perks: 
The Proposition



save

earn

play

Get instant savings on all your favourite items, right 
across the store. Discount applied instantly at 
checkout.earn

Earn 100 Perky points for every £1 you spend in 
store across all categories including clothing & GM

play
Have fun every time you shop in store. From our fun 
and cheeky brand… to in app gamification.



Navigating 
the Perks 
App



What’s 
new…. 





Get 
your

head 
in 

a 
spin!



Get 
yourhead 
in a 

spin!



Get 
yourhead 
in a 

spin!

Perks: Launch 
to customers



Activity Aims

POS
Acquisition & 
Conversion
Ensure high visibility 
of savings instore – 
Acquire loyalty 
customers & convert 
existing Poundland 
loyal customers to 
Perks.

Media 
Advertising
Awareness
Media advertising 
partnership across 
print & online to 
support editorial and 
giving maximum ATL 
impressions for 
investment level

Café Perks
Local Support & 
Recapture
Rollable and 
ownable activation 
for stores. Local & 
targeted support for 
stores. 

Paid Digital
Awareness & 
conversion
Rolling targeted 
content from 
produced media, 
in-store, and Café 
Perks. High 
impression rate and 
tailored to the 
customer mindset.

Launch
Awareness & 
Acquisition
Additional instore 
assets for Perks 
Launch instore 
including Apparel, 
Large flag



Digital



ALL PERKED 
UP

2M downloads!
Customers have downloaded the 

app to date

#No.1
We hit No.1 on the Apple Store 

and Google Play download charts

600+
Posts from our colleagues on our 

engagement platform Blink in first 3 
days

112,000
New customer opt-ins in first 3 weeks

HOT PRODUCT

350
Pieces of media coverage 

on Perks



Overwhelming 
positive reaction from 
all our customers but 

especially regular 
customers

Amazing reaction from our amazing 
colleagues!

Perks helps colleagues engage with 
our customers, keep them up to date 

and offer the very best in value.



Biggest Learning for us- Perks will 
keep Perking if the employees are 
engaged and truly believe in the 

power of perks.



Get 
yourhead 
in a 

spin!

Perks: Launch 
to colleagues



Internal Launch – Poundland 
Conference



In Store - Shelf



VV

Wall Pack



In Store



Internal Engagement and 
Announcements



PERKTACULA
R

"She always greets with 
a smile. She also 

explained the new Perks 
app to me as she knows 

I'm a regular and told 
me about the benefits" 
Sally - Skegness 1472

"The girl who served me on 
the checkout was bright 
bubbly and very nice indeed. She 
told me about the new app and was a 
very positive person to be around 
and have serve at a checkout." 
Refreshing actually." Dover 
Pencester Street 1374

 




