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This is not a Points Program
How the Next Generation of Loyalty Is Built in 3D
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Loyalty is Broken

Points and perks aren’t enough. Today’s loyalty programs are transactional—and forgettable.

X Customers crave connection, not coupons
X Traditional programs don’t engage

X Attention is harder than ever to earn

Loyalty isn’t what they get—it’s how they feel. The future belongs to brands that create experiences.
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The Shift:
From Transactions to Experiences

Loyalty isn’t about keeping customers—it’s about keeping them engaged.
¥ Emotion beats discounts
¥ Belonging builds connection
¥ Interaction drives retention
Everything else has gone immersive—
Gaming. Movies. Social. Loyalty is next.

Flat loyalty is fading. The future of loyalty is immersive.
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The New Standard: 3D Branded
Experiences

Loyalty shouldn’t live in a dashboard. It should feel alive.
¢ Step into your brand with a custom 3D space
¢ Always on—no logins, no lag, just access

2 Real-time magic—drops, VIP events, exclusives

¢ Plug into your program with immersive, gamified rewards

Katmai turns loyalty into a living experience.
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The Business Impact
of Immersive Loyalty
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Advocacy: Immersion turns buyers into brand evangelists
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86% of Gen Z & Millennials say immersion drives
loyalty.
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Proof Point:
Brands Are Already
Going Immersive

Major brands have launched branded experiences on Roblox to reach
younger, digital-first audiences.

But Roblox is built like Minecraft:
Blocky. Cartoonish. Limited graphical fidelity.
@ The intent is right—but the execution lacks brand richness.

If loyalty is going immersive, the quality has to match the brand.
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How Leading Brands Win with Katmai

Your Customers Are Ready for This. Are You?


http://www.youtube.com/watch?v=v_g1vGepX74
http://www.youtube.com/watch?v=v_g1vGepX74
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The Opportunity for You

_ > Scan the QR to connect.
Your Loyalty Program Isn’t About Points. It’s About People.

# Will you stand out—or fade in?
# Are you building connection—or just running transactions?
# Will you lead—or get left behind?

Immersive loyalty is here. Let’s build it together.

Exclusive for ELA Members:

No upfront development fees. — just pay per user/session/revenue share AFTER launch.
Zero risk. Maximum impact.
Let’s make loyalty unforgettable.

1 et’s build what’s next



